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1. HEJIX OCBOEHUA

1.1 | 3akpenuTh, yrayOuTh U JOTIOJHUTE 3HAHHS, YMECHHS M HaBBIKU B 00JIaCTH Pa3padOTKH MEXKYJIBTYPHOTO IIPOEKTA,
HOJTy4YEeHHBIE [TPY N3YYEHNH AUCLUIUINH MaruCTEePCKON MPOTrpaMMBbl; 00ECHEYNTh PAKTHYECKHI OTIBIT pabOTHI
CIIELMAIIICTA 110 BHEPEHHUIO MEKKYIIbTYPHBIX IIPOEKTOB B 00y4eHHne; coOpaTh M NPOAHAIN3UPOBATh MaTEePHAIbI IS
BBIITyCKHOH KBaJM(PUKAaIIHOHHOH pabOTEI

2. MECTO B CTPYKTYPE OBPA30OBATEJIGHOI ITPOT'PAMMBI

Baox OIT: B2.B

2.1 TpeGoBanus K l'lpe[[Ba]Pl/lTe.]'I])HOﬁ MOATOTOBKE 00y4aI01Ierocs:

2.1.1 | KpeatuBHoe mucsmo / Creative Writing

2.1.2 | MexmmunocTHas ncuxoiorus / Interpersonal psychology

2.1.3 | Meronomnorus cBsi3el ¢ ob6mecTBeHHOCTRIO B oTpacin / Public Relations Methodology in Industry

2.1.4 | Hayuno-ucccienoBarensckas padbora

2.1.5 | Ocnossl nudposoro ausaitHa / Introduction to Digital Design

2.1.6  |I[Ipoxsmwxkenne naHOBanui / Communication for Innovation

2.1.7 | YueOHas (KOHCYJIBTAIIMOHHAS ) IPAKTHKA

2.1.8  |Mudposas kommynukamus / Digital Communication

2.1.9 |Komnwupaittuur / Copywriting

2.1.10 | MexnmynapoaHoe mpaso / International Law

2.1.11 |MexnmyHapoaubie oTHomeHus / International Relations

2.1.12 | Tlonutnyeckas kommyHuKaius / Political Communications

2.1.13 | Ctparernueckuit Mmapketunr / Strategic Marketing

2.1.14 | bpenaunr / Branding

2.1.15 | KommyHHKanoHHBIH MeHexMeHT / Communication Management

2.1.16 |Kopnoparusras kommyHukarus / Corporate Communication

2.1.17 |KopnopatuBHas kynsTypa / Corporate Culture

2.1.18 | CoBpemennas npecc-cayx6a / Modern Press Office

2.1.19 | Crparernueckuii MeHeKMeHT / Strategic Management

2.2 JAucuunianubl (MOIy/IH) U MPAKTHKH, VI KOTOPBIX 0CBOEHHE JAHHON AUCUMIJIMHBI (MOAY/I51) HE00X0AUMO KaK
npeaecTByoee:

3. PE3YJIbTATBI OBYUYEHUS IO JUCIHUITIJIMHE, COOTHECEHHBIE C ®OPMUPYEMBIMHA
KOMIIETEHIHHUAMHA

IIK-3: Cnoco0eH BbIAABJISATH HCTOYHUKH BOBHUKHOBEHUS] KOH(PJIMKTHBIX CUTYallMii B MEXKKYJIbTYPHOI 1
npoecCHOHAILHONH KOMMYHMKALMH, BLISIBJISITD U YCTPAHATH NPUYHHBI JUCKOMMYHUKALIMH B KOHKPETHBIX CUTYalLUAX
MEKKYJIbTYPHOT0 NPo¢eccCHOHATBLHOI0 B3aUMoAelcTBUSA

Ymern:

ITK-3-VY1 ycTpaHATH MPUYHUHBI JUCKOMMYHHKAIIAH [TPY PEaTH3alliH MEKKYIbTYPHOTO IIPOSKTa

IIK-4: CnocodeH ocyniecTBISTH TPAMOTHOE S13bIKOBOE 0(hopMieHHe NpodeccHoOHATbHBIX TEKCTOB

YMmerb:

[IK-4-Y1 opopMasTh OTUET MO NPAKTUKE B COOTBETCTBUU C HOPMaMH 0(OPMIIEHUS U S3bIKA

IMIK-2: Cniocoden pa3padaTbiBaTh U Peaju30BbIBATH KOMMYHUKATHBHYIO CTPATErHI0 HA OCHOBE MOHUMAHMSA IIEHHOCTEH,
NpeACTABJICHUH, I THYECKHX U HPABCTBEHHBIX HOPM, IPUCYIIUX PA3IHYHBIM KYJbTYPaM M CTPaHAM

YMmerhb:

ITK-2-Y1 peann3oBBIBATh KOMMYHHKATHBHYIO CTPATETHIO B MPOIIECCE pealn3allii MEXKKYIbTYPHOTO MPOESKTa

OIIK-3: Cnioco0eH NpuMeHATH B MPO()eCCHOHAIBHOM 1eATeILHOCTH 001eIuIaAKTHYeCKHE PUHIIUIIBI 00y4YeHUs 1
BOCIHUTAHNS, HCMIOJIH30BATH COBPEMEHHbIE METOAMKH U TEXHOJOTHH OPraHM3alMi 00pPa30BaTebLHOI0 Mpouecca, 3SHaHue
IKOHOMHUYECKHX, OPraHU3AIMOHHBIX H YIIPABJIEHYECKAX BONPOCOB, TAKUX KAK: YPaBJIeHHE MPOEKTAMH, PUCKAMHA 1
H3MeHEeHUSIMHI

YMmerb:

OIIK-3-Y1 npuMeHSTH B IpodecCHOHaIbHON AeITENbHOCTH 00IEeINAAKTHUECKHUE IPUHLUIBI O0YUYEeHUS! U BOCIIUTAHUS IIPU
pa3paboTKe MEXKYJIBTYPHOTO IIPOEKTa

IK-1: Cnoco6eH aHAIN3NPOBATH HAYYHYIO MPOOJIEMATHKY HA AHIVINICKOM fI3BIKE, COOTBETCTBYIOLIYIO 00/1aCTH 3HAHMIT




YMmerb:

[IK-1-Y1 ananu3upoBaTh Hay4HbIE JaHHBIE B 001aCTH pa3pabOTKHU MEXKYIbTYPHOTO IIPOEKTa




