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1. HEJIX OCBOEHUA

1.1 | opmMHpOBaHUE CUCTEMHOTO MPEACTABICHNUS O MPAKTHKE YIPABICHHUS MPOIECCOM KOMMYHHUKAIIUU B Pa3HBIX OTPACIIIX
HapOJIHOTO XO3siCTBa.

2. MECTO B CTPYKTYPE OBPA30OBATEJIbHOM ITPOT'PAMMBI

bnox OIT: b1.B

2.1 TpebGoBanus K npenBa]PnTenbﬂoﬁ MOATOTOBKE 00y4aI01Ierocsi:

2.2 JucuunianHbl (MOIY/IH) U MPAKTHKH, VIS KOTOPBIX 0CBOEHHE TAHHON JUCHHUIJIMHBI (MOIYJIs1) HEOOX0UMO KaK
npeauIecTByoIee:

2.2.1 |IoarotoBka K MpoIeAype 3alIUThl U 3aIUTa BHITYCKHOW KBaTH(UKAIIMOHHON PaboThI

2.2.2  |IIpou3BoAcCTBEHHAs MPAKTHKA (II€1arornyeckas)

3. PE3YJIBTATBI OBYYEHUS 110 JUCHUIIJIMHE, COOTHECEHHBIE C ®OPMUPYEMbBIMH
KOMIETEHIIUAMUA

IIK-1: CnnocodeH aHAIU3UPOBATH HAYYHYIO NPO0/IeMATHKY HA AHIVIMHCKOM sI3bIKe, COOTBETCTBYIOLIYIO 00J1aCTH 3HAHUM

3HaTh:

[IK-1-32 mpuHsTEIE HOPMBI U IPaBHUIIA, UCHIOIb3yEMBbIE B CBSI35X C OOIIECTBEHHOCTHIO JUI IIPOBEACHNS HAYYHOTO HCCIEIOBAHUS B
OTpaciiu

ITK-1-31 npuHATHIC HOPMEI, IPaBHJIA | CIICIH(HIECKIe 0COOCHHOCTH KOMMYHHKAIIMY B OpraHm3aisax Tuna B2B (mpou3BoacTso),
B2B (ycmyrn), B2C (nmpousBoactso), B2C (yciryru) i IpoBeAeHHsT HAyYHOTO HCCIISIOBAHIS B OTPACIN

YMmerb:

[IK-1-VY3 Be1OupaTh pesneBaHTHBIE METOUKH OIICHKH 3()(heKTUBHOCTH KOMMYHHUKAIIMOHHOM eATeIbHOCTH OpPraHN3aii

TIK-1-Y2 OCYHICCTBJIATE MEKKYJIbTYPHYHO KOMMYHHUKAIIUIO B COOTBETCTBUHU C MPUHATBIMU HOPMAMU, IIpaBUjIaMUu U
CHGHI/I(bI/I‘IGCKI/IMI/I 0COOECHHOCTIMU KOMMYHHUKallUH B OTPACIH

[1K-1-Y1 nmornmarh [CJIM KOMMYHHKAMK B PA3HBIX OTPACIIAX U ITYTU UX JOCTHIKCHUSA AT MIPOBECACHNA HAYYHOTI'O UCCICOAOBAaHUA




