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Teopust KOMMYHHKAIIMHA U MEXKITyHAPOIHBIE CBS3U C OOIECTBEHHOCTHIO/
Communications and International Public Relations
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Yackl Ha KOHTPOJIb 36 36 36 36
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1. HEJIX OCBOEHUA

1.1 | o3HaKOMIIEHHE CyLIaTeNel ¢ CylecTBYIOIIEeH CUCTEMON MEX/TyHAPOAHBIX OTHOILIEHUH, BBISIBICHHE OCHOBHBIX TEHICHIIUN
1 TIEPCTIEKTHB €€ Pa3BUTUSA C YUETOM MPOLECCOB II100anu3anuy, MHGOPMaTH3aMU U PacipOCTPaHEHUsT HOBBIX
TEXHOJIOTHH

2. MECTO B CTPYKTYPE OBPA3OBATEJIbLHOM ITPOIPAMMBI

bnox OII: b1.B./1IB.04

2.1 TpeboBanus k l]pe)lBa]Pl/lTeJI])HOi/i NOAr0TOBKE 00y4aro1erocs:

2.1.1 |Bpenaunr / Branding

2.1.2 | Crparernyeckuii MeHe/pKMeHT / Strategic Management

2.2 JucuumianHbl (MOIY/IH) U MPAKTHKH, VIS KOTOPBIX 0CBOEHHE JAHHON AUCUMIJIMHBI (MOIYJIs1) HEOOX0IUMO KaK
npeanecTByInee:

2.2.1 | VYueOHas (KOHCYJNbTAIIMOHHAS) MPAKTHKA

2.2.2  |udposas kommyHnukaius / Digital Communication

2.2.3 |IloarotoBka K mpoleaype 3alIUThl U 3aIUTa BHITYCKHOW KBaTH(UKAIIMOHHON PaboThI

2.2.4 |IIpom3BoAcTBEHHAs MPAKTHKA (II€1arornyeckas)

3. PE3YJIBTATBI OBYYEHUS 110 JUCHUIIJIMHE, COOTHECEHHBIE C ®OPMUPYEMbBIMH
KOMIIETEHIIAMUA

ITIK-2: Cnnoco0eH pa3padaThiBaTh H Peain30BbIBATE KOMMYHHKATUBHYIO CTPATETHIO HA OCHOBE IOHMMAHUS LIEHHOCTEI,
npecTaBIeHHIl, ITHYECKUX H HPABCTBEHHBIX HOPM, NPHCYIIUX PA3JIUYHBIM KYJIbTYPaM U CTPAaHAM

3HaThb:

TIK-2-31 npuHsATEIE HOPMBI U IIPABUJIA B CUCTEME MEKIYHAPOAHBIX OTHOLIEHUH JUIsI MOCIEYIOIEH peann3alud KOMMYHUKATUBHON
CTpaTeruu

YMmerb:

[IK-2-¥Y2 ocymecTBIsITh MEXKKYIbTYPHYIO KOMMYHHKAIUIO B COOTBETCTBHHU C IPUHATHIMI HOPMaMH U NIPAaBUJIAMH B CUCTEME
MEKIYHapOJHBIX OTHOLIECHUI

[IK-2-Y1 BBISBIATH HCTOYHHUKA BO3HUKHOBEHHUS TEXHOTCHHBIX U I/IH(I)OpMaL[PIOHHBIX yrpo3 i y4aCTHUKOB CUCTEMbI
MEXITYHAPOIHBIX OTHOHICHI/Iﬁ, AHAJIM3UPOBATH POJIb KIIIOYEBBIX YYACTHUKOB CUCTEMbBI MEKAYHAPOIHBIX OTHOIICHUH B
BO3HHUKHOBCHHNH, PAa3BUTHU U IPEOJOJICHUN KOH(I)J'II/IKTOB




