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1. HEJIX OCBOEHUA

1.1 | oBmaseHre HEOOXOIUMBIME TEOPETHICCKUMH O3HAHUAMH U HaBBIKAMH PaOOTHI IO OpraHu3au 3(eKTHBHBIX
KOPIIOPAaTUBHBIX CBsI3eH ¢ 00IIECTBEHHOCTHIO, CO3/IaHHIO O1aroNpUsATHOTO HH()OPMALMOHHOTO KITHMaTa BOKPYT
OpraHU3alluy, a Talke MOTHBAL[MK COTPYJHUKOB Ha aKTUBHYIO JEATEIbHOCTD M Pa3BUTHE opraHusanui. OCHOBHOE
BHUMaHHE B Kypce yIeNICHO CO3/IaHMI0 Y CTYICHTa MaruCTPaTypPhl LIEIOCTHOH KapTHHBI pPaObOTHI CHIENHAIIICTa 10
KOPIIOPAaTHBHBIM CBA3AM C OOIECTBEHHOCTBIO.

2. MECTO B CTPYKTYPE OBPA3OBATEJILHOM ITPOT' PAMMBI

Baox OIT: b1.B

2.1 Tpeb6oBanus K leeIIBa]PHTeJILHOﬁ MOATOTOBKE 00y4aI0IIerocsi:

2.2 JucuumianHbl (MOXYJIM) H MPAKTHKH, JUIsI KOTOPBIX 0CBOEHHE TAHHO THCHUNIAHBI (MOAY/Is) HEOOXO0IHMO KaK
NpeanecTBYIee:

2.2.1 |HayuHo-ucccnenoBaTenbckas pabora

2.2.2 | MexnnunocTHas ncuxoiorus / Interpersonal psychology

2.2.3 | YueOHas (KOHCYIbTAIIMOHHAS ) IPAKTHKA

2.2.4 |Hay4Ho-uccnen0BaTelbCKas MPaKTHKA

2.2.5 |OcHuossl koyunHra / Introduction to coaching

2.2.6 |IloxaroroBka K IpoIieaype 3alIUTHI U 3aIUTA BHITYCKHOW KBATH(UKAIIMOHHON paboTHI

2.2.7 |IIpon3BoaCTBEHHAS MPAKTHKA (IIEIarOrHYECKasi)

3. PE3YJIbTATBI OBYUYEHUMS IO JUCIHUITIJIMHE, COOTHECEHHBIE C ®OPMHUPYEMBIMHA
KOMIIETEHIIMAMH

IIK-3: CnocodeH BbISBIAATH MCTOYHMKU BO3HUKHOBEHHUSI KOHPIUKTHBIX CUTYaAlMIl B MEKKYIbTYPHOI 1
npogecCHOHANBbHON KOMMYHMKALIMHU, BBISIBJIATH U YCTPAHATH NIPHYUHBI JUCKOMMYHMKAIIMY B KOHKPETHBIX CUTYalUsIX
MEKKYJIbTYPHOT0 NMPo¢ecCHOHAIBLHOI0 B3auMO/1eHCTBUS

3HaTb:

ITK-3-31 mpodeccrnoHambHBIC U 3THIECKIE TPEOOBAHISI, IPEABABISIEMBIX K CIICITUATUCTY 10 CBSI35SM ¢ 0OIIECTBEHHOCTHIO,
paboTaroiiemMy B rocy1apcTBEHHBIX, KOMMEPYECKHX U HEKOMMEPUECKAX OPTaHU3aIUsIX

K-5: CnocoOeH onpenesiTh leJIH U 32/1a4H HCCIeJ0BAHNS, BLIOMPATH MeTOA0JIOTHIO H HHCTPYMEHThI, IVIAHUPOBATh
padoTy, 0CylLIeCTBIISITH MOUCK HH(poOpMaun, 00padaThIBaTh, CTPYKTYPUPOBATH U 0OPMIISITH Pe3yIbTAThI HCCIE0BAHUS,
(opMyaHMpoBaTh BHIBOAbI H PEKOMEHIALUH, OLIEHHBATH COOTBETCTBHE Pe3y/IbTATOB AHAJIU3A LeJIAM U 3aJa4aM
HCCJICA0BAHNSA, NIPEACTABJIATD PE3YJbTATHI HCCIICAOBAHUSA B BUAEC yCTHOﬁ Mpe3¢HTAIlMA M1 MUCbMECHHOI'0 HAYYHOTI'0 TEKCTA HA
AHIJIMIICKOM SI3bIKE

Ymerb:

[TK-5-Y1 ucnoiyip30BaTh B IO3HABATCIHLHON M HCCIICAOBATEIIBCKOM JEATCIIBHOCTH 3HAHNC TCOPECTHUCCKUX OCHOB M IPAKTUICCKUX
METOJUK PEHICHUA HpO(i)eCCI/IOHaJ'H)HI)IX 3aJa4

[IK-5-¥Y2 ucnons30BaTh MOHATHHHBIN anIapaT MEXKYJIbTYPHOH KOMMYHHKALIUH IS PELICHHS IPO(ECCHOHANBHBIX 3a1a4

IIK-3: CnocodeH BHISBIAATH MCTOYHMKU BO3HUKHOBEHHSI KOHPIUKTHBIX CUTYalMil B MEeKKYJIbTYPHOI U
npogeccCHOHATBHOH KOMMYHMKAIINH, BBISIBJIATH U YCTPAHATH NPUYUHBI JUCKOMMYHMKAIIMY B KOHKPETHBIX CUTYalUsIX
MEKKYJIbTYPHOT0 NPo¢ecCHOHAIBLHOI0 B3aUMO/1eHCTBUS

YMeTh:

[1K-3-VY1 pa3pabarsiBaTh KOMMYHUKAILIMOHHYIO CTPATETHIO OPraHU3aluK Ha OCHOBE IIPOBECHHOTO MCCIIEJOBaHUs COOPaHHOM
nHpopManuu

Baanernb:

TIK-3-B1 HaBBIKOM HUCIIOJIH30BAHUS METOJOB KOMMYHHKAIIUOHHOTO ayIUTa

4. CTPYKTYPA U COOEP KAHUE

Kog HanmenoBanue pasnesioB u | Cemectp | YacoB | ®opmupyemsie | Jlutepatrypa | Ilpumeuanne KM Beinoan
3aHATHA TeM /BUJ 3aHATUSA/ / Kypc HHIUKATOPBI H JJL sieMble
KOMIeTeHI U pecypcsbl padoTsl

Pazgen 1. IlppuHuune! u
MeTOAbI YIPABJICHUS
KOPIOPATHBHBIMH CBS3IMH
¢ 0011eCTBEHHOCTBIO




1.1

[IpuHIMIBI 1 METOBI
yIIpaBJIeHUsI
KOpHOpaTI/IBHBIMI/I CBSI3SIMHU C
o0mecTBeHHOCTEIO /JIex/

[K-3-31

JI1.1J12.1

1.2

Jats onpenenenue
KOPIOpPaTUBHOMY OOIIEHHIO,
MEPEYHUCITUTH ero (QyHKIHN.
Ha3zBatb x1rouessie posiu PR-
Menemkepa /p/

[K-3-31 IIK-3-
V1

JI1.1J12.1

KM2,K
Ml

1.3

CaMOCTOSTENIEHOE U3yUCHHE
JUTEPATYPHI U
PEKOMEHJOBAaHHBIX OTKPBITHIX
WCTOYHHKOB, paboTa Haj
KYPCOBBIM IIPOEKTOM,
MOJTOTOBKA K KOHTPOJIBHOM

pabore /Cp/

MK-5-Y1 IIK-5
-V2 IIK-3-31
I1IK-3-B1

JI1.1J12.1
Ol

P3

Pa3gen 2. YnpaBiaenue
KOMMYHMKAaIHeii ¢
KJIHEHTaMH

2.1

[MpuHIMTIE! yIpaBIeHHUS
KOMMYHHMKAIMEH C
KineHTamu /Jlex/

I1K-3-31

JI1.1J12.1

2.2

HuTerpupoBaHHbie
MapKETHHTOBEIC
KOMMYHHKAIHH: TIOYEMY OHU
MOSBUJIMCH U KAKOE€ UMEIOT
3HaYeHHe?

KopropaTtuBHbie KaHAITBI
CBSI3U U UHCTPYMEHTHI:
KpaTKHid 0030 KaKJ0TO0 U3
Hux /Tlp/

I1K-3-31 TIK-3-
V1

JI1.1J12.1

KM1

23

CamocCTOsATEeTbHOE U3YICHHE
JIMTEPATYPBI U
PEKOMEHIOBAHHBIX OTKPBITBIX
WCTOYHHUKOB, paboTa HaJl
KYPCOBBIM MIPOEKTOM,
HnoAroToBKa pedepara /Cp/

[K-5-Y1 IIK-5
-Y2 IIK-3-31
I1K-3-B1

JI1.1J12.1
€)!

P2,P3

Pa3gen 3. YnpaBaenue
KOMMYHHMKAaLHeil ¢ nmpeccoii

3.1

[MpuHIMTIEI yIpaBIeHUS
KOMMYHHMKAIMEH C
npeccoii /JIex/

I1K-3-31

JI1.1J12.1

32

Bunbel u MeTo bl
B3aumoelicreusg co CMU.
MoskeM a1 MBI
KOHTPOJMPOBATH MaTepHaIbl
B CMU?

HoxymenTtst s CMU: Bugst
u GyHKIMN.

CoOriTus nas CMU: Buapl,
OTJIMYUS APYT OT JIpyTa,
nemu. /TIp/

[K-3-31 IIK-3-
V1

JI1.1J12.1

KM1

33

CaMOCTOATENIbHOE U3yUEHUE
JUTEPATypPhl U
PEKOMEHJOBaHHBIX OTKPBITHIX
WCTOYHHKOB, paboTa HaJl
KYPCOBBIM IIPOEKTOM,
MOJTrOTOBKA PE3CHTALUH
KypcoBoro mpoekra /Cp/

IIK-5-Y1 IIK-5
-Y2 IIK-3-31
I1K-3-B1

JI1.1J12.1
€

P1,P3

Pasnen 4. Ynpasiaenue
cUCTeMOoii
BHYTPMKOPIIOPATUBHOM
KOMMYHHMKALIUU




4.1

ITpuHUUNBI yIIpaBIeHUS 1 4 [K-3-31 JI1.1J12.1
CHUCTEMOM
BHYTPHUKOPIIOPAaTHBHON
KOMMyHHKanuu /JIex/

4.2 PaccmoTpers nepcoHal Kak 1 5 MK-3-31 IIK-3- | JI1.1JI2.1 KM2
LEJIEBYIO TPYIINY Vi
001ECTBEHHOCTH
KOpPIOpaTUBHOM
koMmyHuKaimu /p/
43 CaMOCTOSTENIEHOE U3yUCHHE 1 6 [K-5-Y1 IIK-5 JI1.1J12.1 P3,P1
JIUTEPATYPHI U -V2 IIK-3-31 21
PEKOMEHJJOBAaHHBIX OTKPBITBIX I1IK-3-B1
WCTOYHHKOB, paboTa Haj
KyPCOBBIM IIPOEKTOM,
MOJTOTOBKA K KOHTPOJIBHOM
pabore /Cp/
Pasnea 5. YnpaBiaenue
KOMMYHHMKaIHel B
YCJIOBHSIX KpH3HCa
5.1 [IpuHIMIIBI yIIpaBieHUs 1 5 [TK-3-31 JIT.1J12.1
KOMMYHHKAIlUeH B yCIOBHAX
kpusuca /Jlex/
5.2 HaszBaTb TexHonoruu 1 7 I1K-3-31 [IK-3- JI1.1J12.1 KMI
KOMMYHHKAIIHOHHOW paOOThI V1
B Kpm3ucHOH cutyanuu /IIp/
53 CamocTOsATEeIbHOE U3YICHHE 1 4 IK-5-Y1 IIK-5 JI1.1J12.1 P3,P1
JIUTEPATYPHI U -V2 IIK-3-31 21
PEKOMEHJJOBaHHBIX OTKPBITBIX [IK-3-B1
HCTOYHUKOB, 3aBEPIICHNE
paboTHI HaJ KypCOBBIM
IIPOEKTOM, ITOATOTOBKA
(hMHANBHON TIpE3EHTAINH
Kypcosoro npoekra /Cp/
5. POHJ OIIEHOYHbBIX MATEPHUAJIOB
5.1. KonTposibHbIe MeponpusATHs (KOHTPOJIbHASI pad0Ta, TeCT, KOJIOKBUYM, JK3aMeH | T.I), BONPOCHI IJIs1
CaMOCTOSITe/IbHOH NOATOTOBKH
Kon KontponbHoe rlflrl){oie;;zMHe B
KM MepompusTHe T pEl OTIPOCHI JUISL HOJATOTOBKH
KOMIIETeHLU I
KM1 IMoptdonmo IK-3-V1 AHanuTuyecKas 3aIKckKa 110 pe3yJbTaTaM aHajIu3a KOpIOpaTUBHBIX
HMHTEPHET PecypcoB
Pa3paboTka JOpOKHON KapThl MO peaIn3alii KOMMYHHUKAIIMOHHON
CTpaTeruu
KM2 KontponbHas I1K-3-31 10 TEMaM ceMecTpa
paboTa




KM3

DK3ameH

IMK-3-V1;I1K-3-31

CnHCcoK 9K3aMeHaI[MOHHBIX BOIIPOCOB!

1. Corporate communication: definition, subjects, functions. Key roles
of a PR-manager.

2. Corporate identity, reputation and image: definition, key principles,
functions and difference from each other.

3. The 4P Model. Elements of "Promotion" block.

4. Integrated marketing communication: why has it appeared and what
does it mean?

5. PR-communication strategy. SOSTAC and RACE models. Elements
of "Strategy" block.

6. Investigation in a PR campaign: what can we measure and how?

7. Goals of corporate communication. SMART model. Correlation with
business goals and mission.

8. Types of target audiences in corporate communication. What
parameters can we measure and why is it important? What is a target
client portrait and prototype?

9. Corporate communication channels and tools. Short overview of each
of them.

10. Media as a target audience and communication channel. Types and
methods of collaboration with the media. Can we control materials in
the media?

11. Documents for the media: types and functions.

12. Events for the media: types, difference from each other, purposes.
13. Tactics in PR-communication. Gantt chart.

14. Evaluation of PR campaigns: main methods and criteria. What can
we guarantee to a client as PR professionals?

15. Communication with government: goals, tools, main principles.

16. Communication with nonprofit organizations: goals, tools, main
principles.

17. Communication with investors: goals, tools, main principles.

18. What is Web 2.0? Types of social media. What are the main types of
social media for PR communication?

19. Main principles and tools of communication in social media.

20. Methods of promotion in social media.

21. What is content marketing? When is it effective? What are the
channels of information distributing in content marketing?

22. Types of partners in communication. How to attract a partner for PR
collaboration? What factors for effective collaboration are important?
23. Types of publications in media. How to create effective newsbreaks?

5.2. Ilepeyennb padoT, BbINOJIHsAE

MBbIX 110 JUCHUILJINHE (

Kypcosas pa6ora, Kypcosoii npoexr, PI'P, Pedepar, JIP, ITP u T.11.)

IIpoBepsembie
Kon HasBanue
WH/IUKaTOPbI Copnepxanue paboThI
paboTHI paboTEI N
KOMITETSHITU I
P1 Kypcosoii mpoexr [TK-3-B1;IIK-5- IIpoBeneHne KOMMYHHUKAIIIOHHOTO ayIUTa OpraHu3alul
V2;IIK-5-Y 1;I1K-3-
31
P2 Pedepar IK-3-31 0 BEIOOPY CTYIEHTA U COTJIACOBAHMIO C MPEIIOAaBaTeneM
P3 Urenue 0 BEIOOPY CTYNIEHTa U COTIIACOBAHUIO C TIPEToJaBaTeieM
JIONIOJIHUTEJIbHOM

JUTEPATYPHI




5.3. OuneHovHbIE MaTepuaJibl, HCNOJb3yEeMbI€ VISl JK3aMEHa (onncalme 6I/IJ'IBTOB, TECTOB U T.l'l.)

DK3aMeH MPOXOINUT YCTHO, COCTOUT U3 OTBETA HA JABa TEOPETUIECKUX BOMPOCA MO Kypcy U AOMOTHUTEIbHBIE BOIPOCH
JK3aMeHaTopa (CM. IPHII0KECHHUE)

Bompocs! ans noaroToBxu:

. Corporate communication: definition, subjects, functions. Key roles of a PR-manager.

. Corporate identity, reputation and image: definition, key principles, functions and difference from each other.

. The 4P Model. Elements of "Promotion" block.

. Integrated marketing communication: why has it appeared and what does it mean?

. PR-communication strategy. SOSTAC and RACE models. Elements of "Strategy" block.

. Investigation in a PR campaign: what can we measure and how?

. Goals of corporate communication. SMART model. Correlation with business goals and mission.

. Types of target audiences in corporate communication. What parameters can we measure and why is it important? What is a
target client portrait and prototype?

9. Corporate communication channels and tools. Short overview of each of them.

10. Media as a target audience and communication channel. Types and methods of collaboration with the media. Can we control
materials in the media?

11. Documents for the media: types and functions.

12. Events for the media: types, difference from each other, purposes.

13. Tactics in PR-communication. Gantt chart.

14. Evaluation of PR campaigns: main methods and criteria. What can we guarantee to a client as PR professionals?

15. Communication with government: goals, tools, main principles.

16. Communication with nonprofit organizations: goals, tools, main principles.

17. Communication with investors: goals, tools, main principles.

18. What is Web 2.0? Types of social media. What are the main types of social media for PR communication?

19. Main principles and tools of communication in social media.

20. Methods of promotion in social media.

21. What is content marketing? When is it effective? What are the channels of information distributing in content marketing?
22. Types of partners in communication. How to attract a partner for PR collaboration? What factors for effective collaboration are
important?

23. Types of publications in media. How to create effective newsbreaks?

0NN DW=

5.4. MeToauka OLeHKH OCBOEHUS JUCUMILIMHBI (Moayis, npakTuku. HUP)

B TeueHne cemecTpa CTYAEHT MOJy4aeT OalIbl 3a BBINOJIHEHHBIE 3ajaHus. VITorosas oreHKa 1o AUCLHHUIUIMHE OCYLIECTBIACTCS
MIOCPEACTBOM KOHBEPTAIIMH HTOTOBOTO Oauta (IpOoIeHTa) B OLIEHKY IO CIICAYIOIIeH cXeMe:

51 - 69 % - ynoBIeTBOPUTEIBHO

70 - 84% - xopomIo

85 - 100% - otanyHO

CemecTpOBBIii 6ami - MUHIMYM 36
OK3aMEeHaMOHHBINA 6aJl - MUHUMYM 16

Toptdommo - 20 damtoB
Kypcooii mpoexkr - 30 6amioB
Pedepar - 10 6ayioB

Tect - 10 6aymoB

Ox3amed - 30 6amtoB

Kpurepuu:

1. OneHuBaeTCsl YpOBEHb IOCTPOECHUS JIOTHYECKUX CBSI3€H U BHIBOJIOB HA OCHOBE 3HAHUI, IIOJIyUYEHHBIX U3 MaTEpUAIIOB Kypca.
2. OueHUBaeTCs ypOBEHb YCBOGHHOCTH U TOHUMAHUSI MaTepUaioB Kypca, a Taloke BaJeHHus NPO(UIbHON TEPMUHOJIOTHEN.
3. OneHuBaeTcs ypoBEHb CaMOCTOSITENIbHOW M KOMaHJHOH pabOTHI B paMKax pPeIIeHUsI KOMMYHHKallMOHHBIX KeHCOB.

6. YHEBHO-METOAUYECKOE U TH®OPMAIIMOHHOE OBECIIEYEHUE

6.1. Pexomenayemas jutepartypa

6.1.1. OcHoBHas IMTEpaTYpa

ABTODBI, COCTaBUTENN 3aryaBue BubnmoTexa W3narenscTBo, ron
JI1.1 | Xynopenko E. A. KoMMyHuKanmoHHele OnexrpoHHas ONOIHOTEKA Mocxksa: EBpasuiickuil
TEXHOJIOTHH MEXIyHAPOIHBIX OTKPBITBIA UHCTUTYT, 2011
Kopropauuii: yuebHoe nocodue

6.1.2. JlonosiHuTEIBHAS JIUTEPATYpPa

ABTODBI, COCTaBUTENN 3aryaBue BubnmoTexa W3narenscTBo, ron




ABTOpBI, COCTaBUTEIHN 3armaBue

bubanoreka W3naTenbcTBO, roj

JI2.1 |[Ilepcuxosa T. H. MexKynbTypHas OnexrpoHHas OubIMOTEKA Mocksa: Jloroc, 2008

KOMMYHHUKALHS 1
KOpIIOpaTUBHAsA KyJIbTypa:
yaeOHOe mocobne

6.2. [lepeyennb pecypcoB HHGOPMAIMOHHO-TEJIEKOMMYHUKANMOHHOH ceTn « AHTEpHET»

31 | Kopnopatusnas kommysukanust (LMS Canvas) | https://Ims.misis.ru/

6.3 IlepeueHb MporpaMMHOro odecneyeHus

I1.1 | LMS Canvas

6.4. Tlepeuens MHPOPMANHOHHBIX CHPABOYHBIX CHCTEM H MPOdecCHOHAIBHBIX 023 TaHHBIX

n.1 | Public Relations Review. Elsevier. http://www.sciencedirect.com/ science/journal/03638111

7. MATEPHAJIBHO-TEXHUYECKOE OBECIIEYEHUE

Ayn. | Hasuauenne OcHarenue
Jlroboit Kopryc | YueOHass aymauTopus Ui TPOBEICHUS | KOMIUIEKT y4eOHOH mMebenmu a0 36 MecT ais oOydarommxcs,
Mynbrumenuitnas 3aHSATHH JCKIMOHHOTO THIMA W/WIK [UIA | MyJIbTHMEIUIHOE 00OpyAOBaHHWE, MarHUTHO-MapKepHas

MNPOBEACHHUA NMPAKTUICCKUX 3aHSITHUI:

Jocka, pabouee Mecto mpenoxasarens, IIKc mocrymom k
UTC «Uurepuer», DMOC yHuBepcurera 4Yepe3 JUYHBIN
kabuner ©Ha mmiaropme LMS Canvas, HIIEH3UOHHBIC
nporpammsl MS Office, MS Teams, ESET Antivirus

JIroGoit Kopryc | YueOHast ayauTopus UL IPOBEACHHS
MynsTumenuitas 3aHATUH JIEKHMOHHOTO THIIA W/WIA IS
MPOBENICHUS PAKTUYECKUX 3aHITHIA:

KOMIUTEKT y4eOHO# Mebenu 1o 36 mecT uii oOydaromuxcs,
MyIbTUMEIUIHOE  000pyIOBaHHE, MAarHUTHO-MapKepHas
Jocka, pabouee Mecro mpenopasarens, IIKc mocrynom x
UTC «Unreprer», DMOC yHuBepcurera depe3 JUUYHBIN
xabuner Ha mmiathopme LMS Canvas, IUICH3HOHHEIE
nporpammel MS Office, MS Teams, ESET Antivirus

Yuranpheii 3a1 Ne3 (b)

KOMIUIEKT  y4yeOHOW Mmebenn Ha 44 wmecra  ais
obyuarommxcst, M®Y Xerox VersaLink B7025 ¢ ¢yHxiueit
MacmTabupoBaHMS TEKCTOB M m3o00paxkenuit, 8§ IIK ¢
poctynoMm k WUTC «Mureprer», OMOC yHusepcurera
yepe3 JMYHbIA kabuner Ha mnatrgopme LMS Canvas,
nureH3nonnpie mporpammbl MS Office, MS Teams, ESET
Antivirus.

YuransHbii 3a1 Ne4 (B)

KOMIUICKT y4yeOHOW wmebenn Ha 20 paboumx MecT,
KOMITBIOTEPHl C TOAKIIOUEeHHeM K ceTd «MHTepHeT» u
JOCTYTIOM B SIEKTPOHHYIO UHPOPMALIMOHHO-
00pa3oBaTeNBHYIO CPENy YHUBEPCHUTETA

YuranbHbIN 3all
3JIEKTPOHHBIX PECYPCOB

KOMIUTEKT y4eOHO# MeOenu Ha 55 mecT it oOydaromuxcs,
50 TIK c¢ pocrymom k MUWTC «Uurepuer», 2UOC
YHHBEpPCHUTETa 4epe3 JIMYHBIN kaOmHeT Ha matdopme LMS
Canvas, mmuensnonsHsle nporpammel MS Office, MS
Teams, ESET Antivirus.

8. METOANYECKHUE YKA3ZAHUSA JJIS1 OBYYAIOIIIUXCA

OcBoeHue QUCIMIUINHBI IPEANoaraeT BKIIOUeHHE B yueOHbII poliecc NeKUuil, MPaKTHUECKUX 3aHATHI U CaMOCTOSITENIbHOM
ayAUTOPHOI M BHEAYANTOPHOM pabOThI CTyIEHTOB. JISKIMH IpeutaratoTcs B MyIbTHMEANITHOM (opMarTe, 94To JaeT BO3MOKHOCTh
KOMIUICKCHOTO TIPEICTaBIICHNS MaTeprana. B yaeOHOM nporecce HCIONb3yI0TCSl aHATUTHIECKUH, TTPOOJIEMHBIH, HATJISAHO-
WHGPOPMATHUBHBIN THUIBI JEKIUH. B X01€ caMOCTOATENbHOM ayTUTOPHON M BHEAYAUTOPHOM pabOTHI CTYyIEHTHI MPOBOIST aHAIU3,
KOMITapaTUBHBIC UCCIIENOBAHMS KEHCOB, TOTOBST IPOEKT, CBSI3aHHBIN ¢ M3y4aeMol cdepoii, ¢ mpe3eHTaluel pe3yIbTaToB B IPYyIIE.
Kypc npexnnonaraer BKIIOUYEHHE MAaCTEP-KIACCOB CHEHAINCTOB-TIPAKTUKOB, pabOTaOmMuX B chepe KOPHOPATHBHBIX CBS3EH ¢

00IIECTBEHHOCTEIO.




